
 

 

 

Music Business Course 
Lesson Plan Prepared by Anthony Parker aka Wordsmith  

courtesy of NU Revolution Entertainment 

OVERVIEW & PURPOSE 

Provide the best music business practices for underprivileged youth and aspiring musicians.  

STARTING A RECORD LABEL/ENTERTAINMENT COMPANY  
 

It's a good idea to set-up your Record Label as a legal business entity from the start. You will 
need to be an actual, legal business if you want a business bank account or credit card, and it 
certainly makes tax time a lot more manageable. Likewise, if you are applying for business loans 
or other kinds of funding, you will need to be a legal business. 

The names and specifics of various business frameworks differ from country to country, state 
to state and city to city (for example, sole proprietorship, LLC, Corporation, etc). You will need 
to spend a few hours with your computer or at the library to learn about the law in your area 
and to print up the forms you need to set up your company. There are a few general guidelines 
to keep in mind that apply everywhere: 

 
 * If you are starting the label with other partners, you will need a partnership 

agreement that details the percentage of ownership each partner has, how each partner 
can leave the business, how decisions will be made in the partnership and so on. 
Depending on where you live, the laws associated with your business structure may 
dictate your partnership agreement, or you may need to devise a separate agreement. 

  
 * For most indie labels, the best business structure is one that is simple and that 

protects the partners from personal liability should something go wrong in the business. 
This is also the time to figure out how the company will operate, such as who will be 
responsible for which tasks and how people will be paid. If there are issues not 
addressed in the paperwork to set up your business, then write up a separate contract 
detailing this info. Of course, now is also the time for a label name. Do a little online 
research to make sure your name isn't already taken. 
 

  

 



 

 

 

Internal Revenue Service 
Website: https://www.irs.gov/ 
 

Delaware Corporate Registry – No Property Tax 
Website: https://corp.delaware.gov/ 

 

Sole proprietorship 

Number of partners: 1 person 

Capital (max/min): No minimum capital. 

Shareholders and liability: Limited to invested capital. 

 

Private Limited Company 

Number of partners: One or more. 

Capital (max/min): Minimum limit is appointed by the relevant Government Body. 

Shareholders and liability: Limited to invested capital. 

 

Public Limited Company 

Number of partners: one or more. 

Capital (max/min): Minimum limit is appointed by the relevant Government Body. 

Shareholders and liability: Limited to invested capital. 

 

General partnership 

Number of partners: One or more. 

Capital (max/min): No minimum capital 

Shareholders and liability: Limited to invested capital. 

Limited partnership 

Number of partners: one or more. 

Capital (max/min): No minimum capital. 

Shareholders and liability: Limited to invested capital. 

https://www.irs.gov/
https://corp.delaware.gov/


 

 

 

 

COPYRIGHTING YOUR MUSIC 

 

Copyrights are very important because they identify who actually owns the song and song 
recording and who gets to make money from it. When songwriters write songs, the songs are 
automatically copyrighted as soon as they are in a tangible form (like a recording, or fixed as 
printed sheet music). In order to sue for copyright infringement, however, the song should be 
registered with the copyright office at the Library of Congress. Registration should always be 
done before the song is set loose in the public domain (available to hear on a Web site, etc.). 

As copyright owner, you have the right to reproduce the copyrighted song, to create derivatives 
or variations of the song, to distribute it to the public, to perform it publicly, and to display it 
publicly. (Although we're not sure how you "display" a song.) If you have recorded the song 
with yourself as the artist, then you also hold the sound recording copyright (a different animal 
entirely) and have the right to publicly play or "perform" that recording by means of a digital 
audio transmission. 

US Copyright Office 
Website: https://www.copyright.gov/ 

PERFORMING RIGHTS SOCIETIES & ROYALTY COLLECTION 
 

A Performing Rights Organization (or P.R.O.) helps songwriters and publishers get paid for the 
usage of their music by collecting one of the most important forms of publishing revenue: 
performance royalties. 

As a songwriter, composer, or lyricist, you’re owed what is called a “performance royalty” any 
time your music is played on radio stations (terrestrial, satellite, and internet), used on TV 
shows or commercials, or performed in live venues. 

Those performance royalties are paid by radio stations, venues, and TV networks to Performing 
Rights Organizations like ASCAP, BMI, SESAC, and SOCAN (in Canada) who then distribute the 
money to their affiliated songwriters and publishers. 

For a complete list of copyright collection societies worldwide, click HERE 

 
 

http://www.loc.gov/copyright/
https://www.copyright.gov/
http://www.ascap.com/
http://www.bmi.com/
http://sesac.com/
http://www.socan.ca/
http://en.wikipedia.org/wiki/List_of_copyright_collection_societies


 

 

 

MUSIC LICENSING  
 

Music licenses are the primary way you can protect yourself legally if you’d like to use a 
copyrighted song in some form of media. As a legal document, it gives a person permission to 
use an artist’s copyrighted music for their own purpose and sets a dollar value on that use. 
 
Copyrighted music, i.e. most music created by musicians, has the full protection of the United 
States government. Performing rights organizations (PROs) like ASCAP, BMI, and SESAC 
generally represent artists’ work for public performance royalties. Any sort of copyrighted 
music requires a music license to be used for anyone besides the artist that created the music. 
This includes playing copyrighted music in a public space, recording a copyrighted song, or, 
where we come in, using a copyrighted song alongside any sort of visual media. Most 
commonly this means films, advertising, promotions, video games, etc. 
 

APM Music 
Contact: Gregg Allen 
E-Mail: gallen@apmmusic.com 
Website: https://www.apmmusic.com/ 
Placements: Major Licensing ABC, Fox, CBS, TBS, Films, Games 
 
Soundreef 
Contact: Fiammetta Longo 
E-Mail: fiammetta@soundreef.com 
Website: http://www.soundreef.com/en/ 
Placements: In-Store Licensing Overseas  
Cue Songs  
Contact: will@cuesongs.com and cat@cuesongs.com 
Website: Site down for Maintenance but very much active on placements  
Placements: Major Licensing ABC, Fox, CBS, TBS, Films, Games Overseas 
 
Clickamix 
Contact: chantal@clickamix.com 
Website: https://clickamix.soundgizmo.com/ 
Placements: Cheer leading Competition Licensing  
*Uptempo Music 
 
Roadtrip Nation 
Contact: Mark Barstone 
E-Mail: music@roadtripnation.com   
Website: http://roadtripnation.com/ 
Placements: Roadtrip Nation Programming  
 
 

mailto:gallen@apmmusic.com
https://www.apmmusic.com/
mailto:fiammetta@soundreef.com
http://www.soundreef.com/en/
mailto:will@cuesongs.com
mailto:cat@cuesongs.com
mailto:chantal@clickamix.com
https://clickamix.soundgizmo.com/
mailto:music@roadtripnation.com
http://roadtripnation.com/


 

 

 

WWE Programming 
Contact 1: Jonathan Hammer 
Contact 2: Lindsey Sawyer 
E-Mail 1: Jonathan.Hammer@wwecorp.com 
E-Mail 2: Lindsey.Sawyer@wwecorp.com 
Placements: WWE Programming  
 
Jamendo 
Contact: Giuseppe Albinati 
E-Mail: giuseppe@jamendo.com 
Website: https://www.jamendo.com/ 
Placements: In-store, Online, TV and personal placements  
Non-Exclusive Deal 
 
Audiosparx 
Contact: Lee Johnson 
E-Mail: lee@audiosparx.com 
Website: https://www.audiosparx.com/ 
Placements:  In-store, Online, TV and personal placements  
Non-Exclusive Deal 
 
Songtradr 
Contact: None - Sign up on site  
Website: https://www.songtradr.com 
Placements: In-store and TV Placements 
Non-Exclusive Deal 
 
Beatpick 
Contact: None - Sign up onsite 
Website: http://www.beatpick.com/ 
Placements: In-store and TV Placements 
Non-Exclusive Deal 
 
Getty Images 
Contact: None - Sign up onsite  
Website: https://esp.gettyimages.com 
Placements: Getty Images and Video Placements  
Non-Exclusive Deal 

DIGITAL DISTRIBUTION  
 

Digital distribution (also referred to as content delivery, online distribution, or electronic 
software distribution (ESD), among others) is the delivery or distribution of digital media 

mailto:Jonathan.Hammer@wwecorp.com
mailto:Lindsey.Sawyer@wwecorp.com
mailto:giuseppe@jamendo.com
https://www.jamendo.com/
mailto:lee@audiosparx.com
https://www.audiosparx.com/
https://www.songtradr.com/
http://www.beatpick.com/
https://esp.gettyimages.com/
https://en.wikipedia.org/wiki/Digital_media


 

 

 

content such as audio, video, software and video games.[1] The term is generally used to 
describe distribution over an online delivery medium, such as the Internet, thus bypassing 
physical distribution methods, such as paper, optical discs, and VHS videocassettes. The term 
online distribution is typically applied to freestanding products; downloadable add-ons for 
other products are more commonly known as downloadable content. With the advancement of 
network bandwidth capabilities, online distribution became prominent in the 21st century. 
 
 
ANNUAL FEE BASED DISTRIBUTION: NO PROMOTION  
 
CD Baby 
Website: https://cdbaby.com/ 
 
AWAL 
Website: https://www.awal.com/ 
 
Distrokid 
Website: https://distrokid.com/?c=aristake2 
 
Amuse 
Website: https://amuse.io/ 
 
Dittomusic 
Website: https://www.dittomusic.com/ 
 
Freshtunes 
Website: https://freshtunes.com/ 
 
 
Horus Music 
Website: https://www.horusmusic.global/ 
 
Landr 
Website: https://www.landr.com/en/digital-distribution 
 
Mondo Tunes 
Website: https://www.mondotunes.com/ 
 
One RPM 
Website: https://onerpm.com/ 
 
Stem  
Website: https://stem.is/ 
 

https://en.wikipedia.org/wiki/Content_(media)
https://en.wikipedia.org/wiki/Sound_recording_and_reproduction
https://en.wikipedia.org/wiki/Motion_graphics
https://en.wikipedia.org/wiki/Software
https://en.wikipedia.org/wiki/Video_game
https://en.wikipedia.org/wiki/Digital_distribution#cite_note-DDLL-1
https://en.wikipedia.org/wiki/Internet
https://en.wikipedia.org/wiki/Paper
https://en.wikipedia.org/wiki/Optical_disc
https://en.wikipedia.org/wiki/VHS
https://en.wikipedia.org/wiki/Downloadable_content
https://cdbaby.com/
https://www.awal.com/
https://distrokid.com/?c=aristake2
https://amuse.io/
https://www.dittomusic.com/
https://freshtunes.com/
https://www.horusmusic.global/
https://www.landr.com/en/digital-distribution
https://www.mondotunes.com/
https://onerpm.com/
https://stem.is/


 

 

 

Soundrop 
Website: http://soundrop.com/ 
 
Symphonic 
Website: https://symphonicdistribution.com/ 
 
Tunecore 
Website: https://www.tunecore.com/ 
 
 
MAJOR INDEPENDENT DISTRIBUTION: PROMOTION & MARKETING  
 
INGrooves 
Website: http://www.ingrooves.com/ 
 
Empire  
Website: https://www.empi.re/ 
 
Sony RED 
Website: http://www.redmusic.com/ 

FESTIVAL CIRCUIT  
 

Landing festival gigs is one of the most attainable ways to get your live show in front of larger 
crowds. Every artist and manager should want to know how to get booked at music festivals. 

The fact is, most festival artistic directors start their planning by securing their headliners. Then 
they start to fill the other slots with up and coming talent, even musicians they’ve never heard 
of before. 

These slots are fairly competitive. The larger the profile of the festival the more competition 
there is. It’s not uncommon to see as many as 1000 submissions for a small/medium-sized 
festival and upwards of 20,000 for larger international events. In both cases these submissions 
compete for anywhere from 20 to 400 performance slots. 

It may sound discouraging but 20% to 75% of these submissions are an instant “NO! NOT A 
CHANCE!” You can avoid being instantly rejected by understanding WHY festival programmers 
ignore so many applications. It’s usually because these applications or the artists submitting 
them: 

http://soundrop.com/
https://symphonicdistribution.com/
https://www.tunecore.com/
http://www.ingrooves.com/
https://www.empi.re/
http://www.redmusic.com/


 

 

 

● are not a style or genre that the festival even programs (failure to research the 
events you’re applying to is a great way to NOT get booked at music festivals) 

● are not ready (if you’ve only played shows in your home town and haven’t released a 
professional recording you are probably not ready to hit the festival scene) 

● do not have the tools and marketing collateral to properly pitch 
● do not know how to pitch 

All of these submissions are automatically and rapidly declined, sometimes even before festival 
staff has a chance to hear your music. 

US Music Festival Yearly Submissions (Yearly) 
Website: https://www.indieonthemove.com/music-festivals-and-conferences 
 

International Music Festival Submissions (Yearly) 
Website: https://www.dittomusic.com/blog/latest-music-opportunities 

 

https://www.indieonthemove.com/music-festivals-and-conferences
https://www.dittomusic.com/blog/latest-music-opportunities

